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Using Metacognitive Strategies to Improve Business Reading

Comprehension of Buriram Rajabhat University Students
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ABSTRACT

The purpose of this study was to investigate
the metacognitive reading strategies which the third
year students majoring in Business English used
in reading business texts. 36 third year Business
English major students at Buriram Rajabhat
University were purposively selected. MARSIS
survey questionnaire and the semi-structured
interview were employed to collect quantitative
and qualitative data. The statistics for data
analysis included means and standard deviations.

The quantitative results showed that Buriram
Rajabhat University students used all three groups
of metacognitive reading strategies at the moderate
level. More specifically, problem solving reading
strategies were reported as the most frequently

used strategies; the support reading strategies

were the next most used strategies, and the global
reading strategies were the least often employed.
This study revealed the significant evidence that
metacognitive strategies are important to Thai
students in their reading English business texts.

Finally, pedagogical implications were suggested,
such as L2 reading teachers might train metacognitive
reading strategies directly and explicitly to native
speakers of students and also employ other
instruments for assessing students’ reading strategy
used. Implications for further study, such as
employing multiple measurements, selecting a
variety of reading business texts or in term of
topic and levels of difficulty, and examining a

different student in contexts were also addressed.

Key words : Metacognitive Strategies, Reading Comprehension, Reading English Business Texts,

Background of the Study
Inrecentyears,academicmatterhas seenasgrowing
body of research in regards to learning strategies
that help students improve their acquisition
of the English language. For English reading, learning
strategies play an important role, as EFL (English
as a Foreign Language) students may encounter
difficulties reading in English and trying to comprehend
its content for meaning. Students at the university
level need to understand textbooks, articles,
magazines or business texts written in English to
acquire knowledge and gather information for both
their careers and their academic studies (Wei. 2005).
For these reasons, the ability to read and understand

English effectively is regarded as the most important
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skill for university students at all levels.

The educators in Thailand investigated the
reading ability of Thai students and employees at
the workplaces and found that the reading ability
of Thais were at a low level. Wongsuwan (1992), for
example, found that Mathayomsuksa 6 (Grade 12)
students in demonstration schools affiliated to the
Ministry of University Affairs both in Bangkok and in
the provinces had reading problems in the following
areas: (a) sentence structure, (b) vocabulary in
context, and (c) paragraph organization. The results
of the study conducted by Sucompa (1998) also
indicated that Rajamansgala Institute of Technology
(RIT) language teachers and students in tourism

had difficulties with reading English business texts



because they could not read and write English
correspondence or e-mail business texts properly.

The results of the cited studies revealed that
Thai students and employees had difficulties in
reading English business texts. The major reading
difficulties are low understanding of sentence structure,
poor vocabulary in context, weak paragraph
organization, and limited background knowledge in
what they read. All of these impede Thais’ reading
achievement.

Metacognitive strategies are simply memorable
plan or approaches students use to solve the
problem. A good reader use effective tactics
that skilled learners use to enhance their reading
ability. These strategies combine planning,
monitoring, and checking the process of reading. All
of these strategies may help readers understand a
text being read and help them apply metacognitive
strategies to control their own learning and learn
how to learn for their life such as self-awareness and
self monitoring. Readers are to be developed to be
independent learers. (Papaleontiou-Louca, 2008).

At Buriram Rajabhat University, students’
reading comprehension skills are low, especially
in regards to business reading. However, students
are unable to decode the written words, a very
important aspect of the reading act. In addition,
when reading aloud, students recite words and
phrases with no feeling, no changes in tone, no
logical phrasing, and without proper rhythms and
paces. (Registration Office of Buriram Rajabhat
University: 2012)

Consequently, the researcher as a teacher
of English at Buriram Rajabhat University would
like to develop and improve the business reading
comprehension skills of the researcher’s students.

The researcher would like to focus on the students
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enrolling in “English for Business” and “Reading for
Business” courses. These courses are designed for
the third year Business English Major Students. This
research focuses on business reading comprehension
and shows the Metacognitive Strategies used by
the third year Business English Major Students to
improve their business reading comprehension.
In addition, this research investigates the
implication of Metacognitive strategies to improve
the business reading comprehension skills of
the third year students. The results of this study
will be useful for teachers who want to improve
students’ reading comprehension skills and for people
who work or want to work in environments where

business reading skills are important.

Research Objectives
To investigate the metacognitive strategies
the third year students majoring in Business English

use in reading English business texts.

Research Questions
What metacognitive strategies do the third
year students majoring in Business English use in

reading English business texts?

Research Design

In order to complete the purpose, this study
adopted both qualitative and quantitative research
designs for analyzing the collected data. The
qualitative design was used according to interview
of structured and instructed interaction. The
quantitative design was also adopted according
to the frequency used. Therefore, mixed research
designs were the most appropriate for the objective
of this study
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Subjects of the Study

The subjects of this study were 36 third
year Business English major students studying in
the first semester, academic year 2012, Faculty of
Humanities and Social Sciences, Buriram Rajabhat

University.

1 The Thirty-six Surveyed Students
The participants selected by purposive sampling
were 36 third year Business English majors studying
in the first semester, of the academic year 2012. For
reading composition, the writers should have prior
knowledge of reading process. Thus, the researcher
used this technique to choose the subjects because
all of them had already attended the reading course
entitled “Reading in Business in the first semester
of the academic year 2012. Therefore, they were
supposed to have the previous knowledge of

reading compositions.

2 Eight Case-study Participants

Atotal of 36 surveyed students agreed to take
the survey. The selected students were asked to
take the TOEIC Test to determine their actual reading
proficiency. Eight of these students participated
in additional in-depth interviews. These interviews
were given so the researcher could obtain a picture
of the participants’ awareness of and their use of
metacognitive reading strategies. Also, determined
were the situations when matacognative reading
strategies were utilized. Based on their TOEIC reading
test scores, two groups of four students were
categorized as high reading proficiency students

(HRPSs) and low reading proficiency students (LRPSs).

Data Collection

The data were collected during the period
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of October — December 2012. The data were
semi-interview and Metacognitive Strategies
questionnaire and then analyzed. The researcher

collected all data by herself.

Data Analysis and Statistical Procedures
1. Analysis of Data from the MARSIS

1.1 Frequency, Mean (X), and Standard
Deviation (S.D.)

To achieve the research purpose in terms
of analysis and interpretation of the data obtained
through the study, different statistical methods with
the assistance of SPSS program were employed.
These included : 1) frequency ; 2) means (X), and
3) standard deviations (S.D.)

the statistical methods used to analyze the data

What follows are

obtained.

Each group’s frequency, means (X), and
standard deviations (5.D.) of thirty strategies were
calculated. Then, they were ranked according to
the mean values of these items. Also, the three
broad categories of MARSIS were used by these
statistical procedures. All data were entered into
Statistical Package for the Social Sciences (SPSS)
to run the above-mentioned statistics for analysis.
However, the three levels of strategy use : “high

» o«

use”, “moderate use”, and “low use” based on
the holistic mean scores of frequency of strategy
used by the research subjects under the present
investigation were defined.

Based on the three levels of interpretation
of reading strategy used by Oxford and Burry — Stock
(1995, cited in Sarom, 2010), these means can be
divided into three groups to understand the average
scores of the questionnaires. The three levels of
interpretation of reading strategy are presented

as follows:



Table 1.1
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Three Levels of Interpretation Proposed by Oxford and Burry - Stock (1995)

The Key to Understand Average of Usage Group
Always Use
High 3.50 or above
Often Use
Moderate Occasionally Use 2.50 to 3.49
Seldom Use
Low Below 2.50
Never Use

In order to explain the students’ awareness of
metacognitive reading strategies easily, the researcher
decided to do the qualitative research rather than
quantitative research when interpreting the scores
that were obtained from the questionnaire.

2. Analysis of Quality of Procedures for
Coding

Coding is an effective method to analyze the
data of verbal protocols such as interviews and
observations (Green, 1998). Codingis “the relationship
between what are termed task-independent
process categories and performance on the task
in question” (Green, 1998,p.69). Subsequently, the
researcher qualitatively discussed the emerging
themes from the interviews and self-reports of English
reading strategies. In other words, the background

information and detailed accounts of each individual

Table 2.1

student’s metacognitive reading behavior during
actual reading tasks were reported. Furthermore,
to facilitate the linkage between the strategy
items on the MARSIS and those conspicuously
observed in the think-aloud sessions, the strategy
numbers which appeared on the MARSIS were also
mentioned when discussing the use of each particular
strategy. To establish interpreter reliability, the
co-coder and the researcher separately coded the
data. Disagreements were resolved by discussion.

As mentioned earlier, the present study was
guided by this research question: to investigate what
metacognitive reading strategies students use for
academic purposes

Table 2.1 below shows the measure and data

analysis that was used for each research question:

Outline of Data Source and data Analysis for Research Question

Research Question

Data Source

Data

117)

—

What metacognitive strategies do the
third year students majoring in Business
English use in reading English business
texts?

Metacognitive
Awareness of Reading
Strategies Inventory
Survey (MARSIS)

Descriptive statistical analysis
of metacognitive awareness
of English reading strategies,
divided into global, problem
solving, and supporting

strategies
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Finding

This study focused on main point: to investigate
what metacognitive strategies the third year students
majoring in Business English use in their reading
business texts. The total number of the participants
were 36 business English students, Faculty of
Humanities and Social Sciences at Buriram
Rajabhat University. The data for the study were
derived from these sources, namely the MARSIS
and semi-structured interviews. In the interview,
open —ended questions were used as guidelines for
each participant to investigate her and his reading
strategies. The data from the questionnaire and
interviews are consistency.

Metacognitive Strategies of Business Reading
Comprehension used the third year students” majors
in Business English. Means, standard deviations,
level of use and rank of metacognitve strategies of
business reading comprehension used the third year
students’ majors in Business English. It indicates
that the average score of the overall use of
metacognitive reading strategies employed by 36
business English students was at the moderate
level (X =3.49, 5.D.=0.99). Observationally, fourteen
strategies were reported as high usage, and sixteen
strategies were reported as moderate usages. There
were not any strategies used at a low level. The
mean scores of individual strategy items ranged
from high to low were 4.46 to 2.67. The degrees
of frequency of reading strategies vary; the most
frequently reported strategy was no. 10 “I underline
or circle information in the text to help me
remember it.” (X= 4.46, S.D. = 0.86), followed
by strategies no. 9 “I try to get back on track
when | lose concentration.” (X= 4.25, S.D. = 0.79),
and no. 14“when reading business text become
difficult | pay closer attention to what | am reading”
(X= 4.18, S.D.= 0.85) respectively. The strategy
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with the lowest mean was no. 26 “I ask myself
questions that I’d like to have answers in the text.”
(X= 2.67, S.D. = 1.13), followed by No. 3“I think
about what | have already known to help myself
understand what | read.” (X= 2.70, S.D. = 1.33)
and no. 21 “I ask myself questions which I’d like
to have answered in the business text.” (X= 2.77,
S.D.= 0.99) respectively.

As for categories of metacoginitive strategies,
in this study indicates that problem solving reading
strategies at the high level with the means of 3.80.
The students employed the supporting reading
strategies and global reading strategies were used
at the moderate levels with the means of 3.45,
and 3.41 respectively.

As for subcategories of self-reported strategies,
the most frequently reported strategy was the
strategies no. 10 “Underlining information in the
text” (X=4.46, 5.D.=0.86), followed by the strategies
no. 9 “Trying to stay focused on reading”
(X=4.25, S.D. = 0.79), and the strategies no. 14
“Paying closer attention to reading” (X= 4.18, S.D.
= 0.85), respectively. The strategy with the lowest
mean score was the strategies no. 26 “Asking
myself questions” (X= 2.67, S.D. = 1.13), followed
by the strategies no. 3 “Using prior knowledge”
(X= 2.70, S.D.= 1.33) and the strategies no. 21
“Analyzing and evaluating what is read” (X= 2.77,
S.D. = 0.99), respectively.

Discussion of the Findings

Metacognitive Reading Strategies the
Students use in Reading Business Texts.

The average score of overall use of the
metacognitive reading strategies was 3.49 on the
5-point Likert scale. According to established
strategy usage criteria as described previously, this

indicates that university students show “moderate”



usage of the metacognitive reading strategies when
they read business texts in English. In terms of
frequency of reading strategy used, this result was
similar to previous studies conducted in EFL learning
environments, such as in Korea and in other Asian
countries (Al-Nujaidi, 2003; Wu, 2005). For example,
Lee (2007) investigated reading strategy use in
reading general English texts among 72 Korean EFL
college students and reported moderate usage of
reading strategies (X= 2.92 for one group; X = 3.01
for the other group, on 5-point Likert scale). Wu
(2005) investigated the use of reading strategies
among 204 Taiwanese EFL college students and
reported moderate usage of the reading strategies
(X = 3.08, on 5 point Likert scale). Wu used the SORS
to measure reading strategy use just as this study
did while Al-Nujaidi modified the SORS for his own
purpose and Lee developed her own measure for
her own purpose. This study found a much more
frequent use of the reading strategies than Korean
college students. One possible explanation for this
result is that current trends in universities in Korea,
where authentic English textbooks are popular in a
class and academic reading comprehension ability
is considered very important for academic success,
might make the Korean college students use reading
strategies actively when they read authentic
expository/technical texts in English.

With regard to each category of the reading
strategies, the most frequently used category of
the reading strategies was Problem Solving Reading
Strategies (PSRS) (X= 3.80, S.D. = 0.93), followed by
Supporting Reading Strategies (SRS) (X=3.45,S.D. = 1.01)
and Global Reading Strategies (GRS) (X= 3.41,S.D. =
1.09). Thatis, the participants in this study showed
a greater use of the Problem Solving strategies. This
result is understandable by recognizing features

of the Problem Solving strategies as Mokhtari and
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Sheorey (2002) described that “problem solving
strategies are the actions and procedures that
readers use while working directly with the text.
These are localized, focused techniques...” (p. 4).
Direct and localized Problem Solving Strategies, for
example “paying to closer attention to reading”,
“trying to stay focused”, “guessing meaning of
unknown word”, and “pausing and thinking about
reading”, do not seem to demand many resources
from readers to be implemented. The readers just
need to decide if they use those strategies when
they encounter comprehension problems during
interaction with business texts.

Interestingly, the data obtained indicate that
the participants in this study employed a wide
variety of strategies while they were reading
business texts in order to plan, control, and

remediate their reading comprehension.

Pedagogical Implications

1. Teachers need to incorporate strategy
awareness training before engaging students in
reading business texts. The study showed that
students used various effective metacognitive
strategies. So, when the students face unfamiliar
words, the teacher should suggest them to look
around the words and help them predict the
meanings before looking for the definitions in the
dictionary or teachers should introduce a few
strategies at a time.

2. Teachers should pay special attention to
selecting texts that address students’ interests and
their English proficiency. In this study, students,
regardless of their language proficiency, used their
schema or background knowledge frequently when
reading English business texts.

3. This study indicated that the MARSIS was

useful to provide valuable information about the
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students’” metacognitive awareness of reading
strategies. Mokhtari and Sheorey (2002) assert that
this type of information assists students in raising
their awareness of reading strategies, enhancing their
understanding of the reading process. In addition,
teachers can benefit from this information as they

help their students to become good readers.
Suggestions for Further Research

1. For further studies, a larger number of
participants should be invited to participate to
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ascertain the reliability of the present studies, such
as, the students who study in Business Reading
Courses at the other Northeastern universities of
Thailand.

2. Students majoring in other fields should
be invited to participate in further studies to see if
the results are comparable to the ones concluded

with students majoring in English.

Al-Nujaidi, A. H. (2003). The Relationship Between Vocabulary Size, Reading Strategies, and Reading

Comprehension of EFL Learners in Saudi Arabia.

Unpublished Doctoral Dissertation, Oklahoma State University. Available from: UMI ProQuest Digital

Collection, (UMI Order No. 3094023).

Green, A. (1998). Verbal Protocol Analysis in Language Testing Research: A Handbook.

Cambridge: Cambridge University Press.

Lee, K. R. (2007). Strategy Awareness-raising for Success: Reading Strategy Instruction in the EFL Context.

Unpublished Doctoral Dissertation, University of Maryland, College Park. Available from: UMI ProQuest Digital

Collection, (UMI Order No. 9413403).

Mokhtari, K. & Sheorey, R. (2002). Measuring ESL Students’ Awareness of Reading Strategies.

Journal of Developmental Education, 25, No.3.

Orranuch. (2008). Metacognitive used by Thai Students. Retrieved 17 January, 2012,

from http://studentsrepo.um.edu.my/3387/4

Oxford, R. & Burry-Stock, J. (1995, cited in Sarom, 2010). Assessing the Use of Language Learning Strategies

Worldwide with the ESL/EFL Version of the Strategies Inventory for Language Learning SILL.

System, 23, pp. 1-23.

Sucompa, S. (1998). A survey of current needs and problems in using teaching English for tourism for higher

certificate level students of Rajamangala Institute of Technology (RIT).

Unpublished master’s thesis, Mahidol University, Bangkok, Thailand.

Wei, Y. (2005). The relationship between phonological awareness and reading ability of Thai students in

English and Thai primary schools of Thailand. Curriculum & Instruction Theses and Dissertations UM
Theses and Dissertations. (UMI No. 3175161). ProQuest Information and Learning: Collage Park, MD.
Wongsuwan, S. (1992). The analysis of the problems concerning text reading skills of the Mathayom Suksa 6

students in the demonstration schools affiliated to the Ministryof University Affairs in Thailand.

Unpublished master’s thesis, Mahidol University, Bangkok, Thailand.

Wu, C. P. (2005). An Investigation of Metacognitive Reading Strategies Used by EFL Taiwanese College

Students to Comprehend Familiar Versus Unfamiliar Chinese and English Texts.

Unpublished Doctoral Dissertation, University of Idaho. Available from: UMI ProQuest Digital Collection,

(UMI Order No. 3196084).

UA 9 ouu 1 uns1AN-Anutau 2557




1198197 90Ua: 00U
ymrinerdeineanuiiod

FULUUKBENITIANNNUNAINATY

o

anUudeuasiniun UMINeNaesuigussud

mswSeuduatiu seandeadd
1. MINUAAUATU FzAsNLimMeADuRIWes 1UILNTY Microsoft Word
2. Apsuatu Msdantnszay Idnseawaun Ad (21 x 29.7 94.) wazunlaeiszezsainveu
nszAuRLEIY 1.5 B9 (3.8 91L) 1w 1 13 (2.5 9a) fuuu 1.5 13 (3.8 1) wazduans 1@ (2.5 9u)
3. fuaduiunwlneazndingumsiaueliiiu 15 wihnssatsun Ad
4. 3Usuuignys nMuinguaznwdinguligukuuiidnys TH Niramit AS 9w 16 point
5. SULUULAZNITININGAIUNALS
5.1 Foosnwlne/sanqu lfdnusaun 18 pt. favun dnegiananathnszay
5.2 FefiTou Wishusvuin 16 pt. v Fnegiavanvomingzay
5.3 daunAnge (Abstract) l9idnusvuin 16 pt. favun 5@a§ﬁaﬂawamaqmﬁ1ﬂszmww
5.4 Wlemundnge (Abstract) Hishsnusuwn 16 pt. fasssua dafinidu 1 nedut ussvinusnidu
1 WU 91NVDUNTEAYAIUGY
5.5 AdnAty (Keywords) ldiidnusuunn 16 pt. fis53un1 Inegdndrevemiinnseay laifiu 3 - 6 m
useninadme Comma () lnessylivheundngovatuiasniy
5.6 WUUAN AIDNYIVUIA 16 pt. HINUT IATALIBVDIRUINTZATY
5.7 GoAuUNR foNWIIUIR 16 pt MFTTUAT IARURUSITTALSALIU 1 WU NTeUNTEATEATUE Y
5.8 79AM JUAIN Uagn131991989 MnEsIUA 16 pt M5 TRegintieveantiiniyay
5.9 mashedaunsnitlon Witieruss wastiifu aglunadu withilegud Ildamedifuiluiady wu
- U3y fiyaasnys (2550) naai ...
- nMwwTshuenauViaTe (Fuse Sunsiaun, 2556)
- reundoderunaziu (vavie 019U3, 2544 : 103)
5.10 {99530 [fdnwsvuIn 12 pt. fasssum (eaziduavesiidousyy sumiuas misuiidsin)

d7uUI2NaUVRIUNANUTIY
I3oenuddtudall (nesusIBMsElisuRnsanunauiilinssmuguuuuiifmue)
1. Foi30q mrsnevindn deidvanendnueanisinunide llldee linisenauiu 100 fsns uasded
mnwilveuazmsdingy taglihdedesnwinetuneu
2. BofTou srylerin-unmanaiiiu vesiifouasunnau 1untwlne Tneilidessn uanneaziBentes

WEUTEY AWaas MIBNUNgne
3. unAnge AInTwnelazn1wIsIngy Iaus1liihiu 250 A1 ie 15 usevia lneliiundngeniw

e

Ineturouundngen gy (Abstract) Fefesfidfommsaiu

4. iy Wezystanmulng uazniwdenge 1dlhe 4 - 6 /1 ieustlevdlumaluldlunisden
VIRAUNLONET HOYNEUNARLD Wag Abstract

5. umi1 namismnuidhusnuazarwddy wgsaihillgnisfnuide asiniseedanussunsay
viionAdeiiftesuszneuse

6. IngUsraAn1sIy ‘Lﬁ%l,mﬁwmjwmmjaqmﬁf‘ifa

UA 9 auui 1 unsiAN-Auiiu 2557

127

s



1Mia17iTona:doun

182 umingrdeeAguiing

7. nFOULIAR (E11)

8. auufgIUN15ITe (A1%)

9. Yangunsniuazisiuiiun1sive euiefeduneu nszuiumside Bidennduseslidnau mafu
wazsIuTteya msliiasesdlelunside afffldlusnidouasmsinszideya

10. nan15398 LauenanTIdueg1tney asaUssiu msiisluaz/vse An51Usznou N1sesulenanes
lidfuneandealugiuagmang

11. asUnauasiauawuy %Lm’jwamiﬁﬂmvﬁamamﬁ%’aﬁ’u‘?@qﬂszmﬁmaﬁﬁa VITBLANANAINHAIIU
ffsonunewnieliedisls mslimussens wazdelausuuznside

12. 9579 UA M uazunugll Andeniannzisudu fidesunedernumaneldaseasuiiu lunsaidu
M3 Mesune agiuuudadatng uaznsdifilusunm viounugdll deSue egsuansdndndng

13. lenas819ds MeTelonansiliidundnlunisiuainide Aldaseaeuiiounwiousenuuasd
ns8ie MeTeronansiliiiundnlunmsduaiifeildnmaseuiiewusfonnenuuasinisd i faos
Sdumusadnes lnsisuanienansniwnineg enansaudngulagliszuures APA (American Psychological

Association) ﬁg‘ULL‘UU A9t

nilsde
Fov/unsiana.//Oitid)./Aewiiede.//(adeitfs).//aa it/ /driinfand,
URLUEe NERT5aL,.a. (2527). AMUENTIUAZANGNMAT. NTUTN : UFUNS
/17//an e,

UNAMNINTENS
%a//aqa.//(T‘J,/’J’u/lﬁau).//‘?}auwﬂfs'lu.//%aaﬁmi,/?Jﬁ%’%aLéu(aﬁuﬁ)/ﬁﬁﬁ/mwﬁm
Boving Auvum. (2502, fquisu-5unay). WNANGURITIINNgVINEATIALAI NTENTUYBEAERTILAS
depumans, 7(8), win 52-61.

unanulunidsdonun
Fo//ana.//@,/u/dou).//Aeunannu /Aevdadafud v iaumin,
YAE WAS. (2545, 19 ngun1ey). Weaudieulszaunisalaiedialnilviusanulve. 41alnawn.
/1711748, v 4.

AIngtinus
Wo//ana.//ANNuN).//AeInetinug./seduineninug /a1vivy/auy/anninende.
a v Ao ' < a ' ' a o o 9o
NUNIII Aunaae. (2534). JadeninasearuiulanaziteAiusnisindaundevasussyivu
/11//Aunganwavinuns. Inenfinususyadsaumansuintudie avdsnndon Taudieinendy
///// /AR N uNAAg.

dayasaulall
Forjusie./ D)./ FoBos/[ssiamdel /Adddldan///Aoundsitliuinsuudumeidn /(fud
11111/ Eadiosgal /1 i Adeu/d)).
audng aauseans. (2544). feeulatl]. Whidléann : http://www.moe.go.th/main2/article-
//////somsak/article-somsak09.htm/. (57141’71'%1’14%@33@ : 31 wgwnAu 2545).

UA 9 ouu 1 uns1AN-Anutau 2557




	วารสาร-ปี-9-เล่ม-2 (1) 113
	วารสาร-ปี-9-เล่ม-2 (1) 114
	วารสาร-ปี-9-เล่ม-2 (1) 115
	วารสาร-ปี-9-เล่ม-2 (1) 116
	วารสาร-ปี-9-เล่ม-2 (1) 117
	วารสาร-ปี-9-เล่ม-2 (1) 118
	วารสาร-ปี-9-เล่ม-2 (1) 119
	วารสาร-ปี-9-เล่ม-2 (1) 120
	วารสาร-ปี-9-เล่ม-2 (1) 121
	วารสาร-ปี-9-เล่ม-2 (1) 122



